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ABSTRACT

Considering that one of the major missions of management executives is to increase the corporate value of their companies, management executives should know the key value drivers that increase corporate value, in order to evaluate strategic options. Both traditional and alternative valuation methods are commonly used to understand the value of the companies, but both have many challenges, especially for start-up companies. As such, the emerging management approach for developing corporate value was proposed in this study.
Both qualitative and quantitative analyses were conducted to justify the proposed emerging management approach. As for quantitative research, online surveys were conducted to justify the proposed emerging management approach with participants, including management executives, VCs, or CVCs. As for quantitative research, either on-site or online depth interviews with participants, which included VCs, CVCs, valuation specialists, and executives of start-up companies.
Based on this research, it is concluded that the management executives should mainly focus on Social and Relationship Capital first, followed by Financial Capital and Human Capital to improve their corporate value as an emerging management approach. And as second prioritize capitals, Intellectual Capital and Innovation should be chosen by management executives.
This management approach contributes to the management executives because they can think about which management area they should focus on to increase their corporate value and make it easy to have a dialogue with investors.

